SMART AND SOBER INITIAL REACTIONS

(1) What is your immediate reaction after watch@mgart and Sober? How did the stories
presented make you feel?
Notes:

(2) What is one thing you learned from the video thidithvelp you stay away from alcohol
and other drugs?
Notes:

(3) Many teens mistakenly believe that alcohol is cgol,and ultimately harmless. What
do you think are some of the reasons teens feeirhy?

(You might want to have them name movies, magazines, advertisements and music videos

they have seen recently that feature drinking as a socially-acceptable activity.)

Notes:

(4) How would you try to convince other teens that king is not the cool or right thing to
do?
Notes:



OBSERVATIONS AND EXPERIENCES

(1) Do any of your friends/peers drink?
If yes, then how do your friends/peers describenthg they act when they are

drunk?

- If no, what strategies do they use to avoidlaidt?

(2) Many people use words such as “trashed,” “wastg@hssed out,” and “drunk” to
describe what happens to them when they drink. t\Whahese words suggest to
you? How did these words, which have very negatieanings, come to be

associated with being “cool?”

(3) Jeff began by using alcohol and marijuana, whickdiled his “gateway” drugs,
meaning that once he grew tired of alcohol or marip, he moved onto other drugs.
Do you see these as “gateway” drugs? Do you thiskeasier for teens to try a new

drug if they are already into drinking? Why or winyt?



OBSERVATIONS AND EXPERIENCES

(4) In the video, Claude says he chooses not to decklise “I figure that if | have time
to get drunk, | can go get time to go lift weigbtsgo watch films, or go study, see
what | can do to get better.” He views drinkingsasnething that takes time away
from other, more constructive activities, like gsand studying.

- How do you feel about this statement?

- What activities are you involved in that requimradi, practice and energy?

- How might drinking affect your performance hrete activities?

(5) Laura says: “My mom once told me that whateage you start drinking at is where
you stop learning.” How do you feel about thigestaent? In what ways does
drinking alcohol affect your brain’s developmemgdayour ability to learn?



COMMUNITY INVOLVEMENT

(1) Has anyone you know ever had a problem with alcbHbko, how has this shaped
your view of drinking?

(2) What are some possible consequences of underagendf? How can it affect you,
your friends and your family? Is drinking and tadithat chance worth it?

(3) In your opinion, to what degree is drinking a canda your home, neighborhood,
school and community?

(4) What, to your knowledge, is being done in your hpneghborhood, school and
community to prevent and deal with underage drigRin



(1)

(@)

3)

THE IMPORTANCE OF PARENTS

The teenagers in the Smart and Sober video (pktigiAdrian, Claude and Lily)
acknowledge that their parents heavily influena@arttlecisions to drink or not to
drink. As host Henry Winkler phrased it: “If paterexpect a certain behavior from
you, you want to live up to that.” How have yoargnts influenced your decisions?
What do they say or do to keep you from drinking?

In the video, Jeff, a recovering addict, notes tizati're more influenced to do
something if you see it more often.” He believest tbecause both of his parents are
alcoholics, it was easier for him to pick up hisffidrink, his twentieth drink and so
on. Research shows that children who come froamaly with a history of alcohol
dependence are at a greater risk of developinggmabwith alcohol, as well. How
do you feel about this statement and the research?

Lily says: “You hear your parents saying ‘don’ttihis, don’t do that,” but when
they're telling you this, you're thinking ‘OK, yodid it. You were my age once.”
How does knowing whether or not your parents ussmhal when they were
underage affect your choice to drink or not to kiPin



A SMART AND SOBER QUIZ

Please answerue or falseto the following statements:
(1) Beer and wine are “safer” than hard liquor.

(2) After having too much to drink, you can get it ofityour system by drinking coffee,
taking a cold shower or “walking it off.”

(3) Alcohol is not a drug.
(4) Not everyone drinks.

(5) Drinking alcohol has long-term consequences on heaith.

Answers:

(1) False. A 12-ounce of beer, a 5-ounce glass of wine, aadrice of hard liquor all
contain the same amount of alcohol and have the sdfacts on the body and mind.

(2) False. It generally takes about 2 to 3 hours for a @rdyink to leave the body’s
system: nothing can speed up this process. A¢search is showing that the most
damage is done to the brain during the hangovéogher

(3) False. Alcohol is a drug. Dr. Peter Rogers noteSmart and Sober that if alcohol
were “just discovered today it would be labeledchefiule 1 drug, which means that
is has no medical usefulness, and that it's higllgictive.” It has also “killed more
people than heroin has.”

(4) True. 94% of 12 to 14 year olds and 74% of 15 to 1% wéids report that they did
not drink alcohol last month. Although at timesiight seem like everyone is
drinking, there are also a large number of teersago make the choice not to
drink. As Laura says in the video: “I hope thatrte understand that it is okay not to
drink, that they don’t have to start making unh®atthoices....There are a lot of
other people out there like them. I’'m one of them.

(5) True. Studies on the brains of drinkers and non-driskeove that alcohol has a
negative impact on brain development and cognftinetion. Dr. Peter Rogers
notes that alcohol affects the hippocampus, thegbdhe brain that controls short-
term memory. Over time, a student who drinks esitexty will likely suffer in
school, because their ability to memorize and natsformation will be impaired.



BIG REASONS TO SAY NO TO ALCOHOL

Multiple Choice: circle the letter of the correctanswer.

(1) Kids who drink are more likely to:
(A) Be victims of violent crime
(B) Have serious problems in school
(C) Beinvolved in drinking-related traffic accidents
(D) Become sexually active at an earlier age and hapeotected sex
(E) Develop alcohol dependence as adults
(F) All of the above

(2) Alcohol is frequently a factor in which leading of death in 15 to 24 year olds:
(A) Car crashes
(B) Homicides
(C) Suicides
(D) All of the above

The answers for both 1 and 2 are All of the above.

JUST SAY NO AND BEYOND

Everyone has heard the expression “just say najrbebut saying “no” to alcohol is
easier said than done. Here are some tips fongdyp” without alienating your friends:

- No thanks.

- ldon't feel like it — do you have any soda?

- I'm not into alcohol.

- I'd rather do something else (suggest a movie naeg&tc.)

What is your favorite reason for saying no?



AWARENESS ASSIGNMENTS

(A) Find three advertisements in popular magazimasféature alcohol in them
and bring them to class. Analyze them carefully:
- Who or what is featured in the advertisements?

- What are the advertisements really trying to salgh, sex, happiness, etc.)?

- Who are the advertisements targeting?

(B) Create three tasks that you personally can perforpnevent underage drinking.
The tasks can be as simple as vowing not to drinkself, or as complex as
forming a peer discussion group in your schoolamnmunity. Work with your
friends and classmates to turn your goals intmasti | will do the following
things to keep me and my friends from drinking:

1.



SMART AND SOBER THINGS TO DO

One of the young men in the video, Melvin, says tleamade a list of 200 things to do
instead of drinking. How many activities can yaume up with? Create your own list of
favorite alcohol-free activities.



ALCOHOL'S SLIPPERY SLOPE

Many believe that alcohol use by young peoplensmnal part of growing up and that
the damage is minimal. The video shows tragic gtasof things that happen when
young people drink, from physical effects to finehsetbacks to heartbreaking
consequences that effect, often, an entire commuimtthe video, there are also young
people who became addicted to alcohol. These te&res knew the control that alcohol
can take from a person. Jeff, Remeika and Lawarmaeant to become alcoholics.

The disease of alcoholism overcomes a person witheyerson even knowing it.
Without warning, in as little as 3 to 6 months,odlal can capture and control the lives of
young people who decide to experiment.

The Problem: Alcohol’s Slippery Slope into Addioti
1. At-Risk Drinking
— Any alcohol consumption for those under 21

2. Alcohol Abuse
3. Alcohol Addiction

Contributing Factors:

1. Over 50% of people who become addicted to alcoheéla family member
who is also an alcoholic.

2. When quantity and frequency of alcohol consumpitnmneases, so does the
risk of addiction.

3. More than 40 percent of individuals who start dimgkbefore the age of 13
will develop alcohol abuse or alcohol dependen@®ate point in their lives.

4. Evidence suggests that alcohol use by peers ergspredictor of adolescent
use of alcohol.

The Solution:

Don’t Drink Alcohol!

Just like Laura says on the website, it only tonk drink for her to get hooked. So,
beware of the slippery slope of alcohol and doalttfrey to it.
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STATS AND FACTS: GETTING REAL

1. If drinking is delayed until age 21, a child’s rigkserious alcohol problems is
decreased by 70 percént.

2. Approximately one in four children is exposed toily alcoholism or addiction, or
alcohol abuse some time before the age df 18.

3. Statistics from the Addiction Technology Transfean@r at the University of
Missouri at Kansas City indicate that alcohol hasrba factor in 50 to 65 percent
of all suicides among youth.

4. 40 percent of G-rated films from 1937-2000 showledl#l use, while 37 percent
of the movies depicted tobacco Use.

5. Recent advertising expenditures in the United Stiatebeer, wine and liquor
combined ($1.4 billion) totaled about 20 times @ineount spend on milk ads ($70.5
million). A total of $910.4 million was spent oedr ads, $135.2 million on wine
ads and $377 million on liquor afs.

6. In 1998, research indicated that the total cosbatable to the consequences of
underage drinking was more than $58 billion peryea

BE SMART AND STAY SOBER!
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